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INDIA IN THE BOOK PRINTING 
WORLD 



Global Print Market 
N. America, W. Europe & Asia ς 90% of Global Print Market 

2006 
REGION MARKET 

VALUE   

(US$MILLION) 

MARKET 

VALUE 

(%) 

NORTH AMERICA 198,137 32.5 

WEST EUROPE 183,379 30.1 

ASIA 138,642 27.6 

LATIN AMERICA 31,198 5.1 

EAST EUROPE 13,227 2.2 

AUSTRALIA 9,947                                                                                                                        1.6 

MIDDLE EAST 3,406 0.6 

AFRICA 2,206 0.4 

TOTAL 609,809 100.0 

2011 (Estimated) 
REGION MARKET 

VALUE 

(US$MILLION

) 

MARKET 

VALUE 

(%) 

ASIA 217,004 30.0 

NORTH 

AMERICA 

214,515 29.8 

WEST EUROPE 205,903 28.6 

LATIN AMERICA 44,448 6.2 

EAST EUROPE 20,022 2.8 

AUSTRALIA 10,678 1.5 

MIDDLE EAST 5,165 0.7 

AFRICA 2954 0.4 

TOTAL 720,690 

 

100.0 

Source: Pira International 2007 



India ς Fastest Growing Print Market Globally: 
Increased Outsourcing trend  



Overview of Indian Print & Publishing Sector... 



...Overview of Indian Print & Publishing Sector 



THE OPPORTUNITY 



Domestic Opportunity 

ÅIndia has a healthy consumption of books. The book 
demand in India is propelled by  
ïThe GDP growth,  

ïThe reading habits of the burgeoning Indian middle class 

ïIncrease in literacy rates and  

ïA young and knowledge hungry population.  

ÅPublishers forecast that India will become the biggest 
English language book-buying market in the world. 
Today, it is the third largest after USA and UK. 

ÅThe good news is, India is poised on the cusp of a great 
educational revolution.  



Demographic Structure favors investment in 
Education 

Å LƴŘƛŀΩǎ ǇƻǇǳƭŀǘƛƻƴ ƛƴ ǘƘŜ ŀƎŜ ƎǊƻǳǇ ǳǇ ǘƛƭƭ нп ȅŜŀǊǎ 
constitutes 52% of the total population.  

Å ¢Ƙƛǎ ǎƘƻǿŎŀǎŜǎ ǘƘŀǘ ƳƻǊŜ ǘƘŀƴ ƘŀƭŦ ƻŦ ǘƘŜ ŎƻǳƴǘǊȅΩǎ 
population falls in the target market for providing 
education and related services. 



Domestic Opportunity 
ÅThe Indian books market, estimated to be $1.75bn in size, can 

be divided into two segments ς  
ïText books ($1.2bn) and  

ïSupplementary books ($510m).  

ÅHowever, private publishers have access to just 60% ($1bn) of 
the market given the monopoly of state boards and NCERT  in 
95% of the school text book market.  

ÅA large chunk of the schools are vernacular, and thus text 
books used in these schools are in various regional languages. 
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Global Opportunity 

The global publishing market in the English language was 
approximately $270 b in 2008.  

The global educational publishing industry stood at 
approximately USD 22 billion (8%) in 2008. 



Export Opportunity ς Are we missing the boat? 

Å China is investing heavily to become the largest book printers to the 
world 

Å Even Thailand is home to a thriving publishing industry of 1,020 
publishers and over 4,700.  

Å Indian print exports in 2009 were worth over $1.5 billion, estimates 
for 2010 are that we could have topped $2 billion.  

Å9ǾŜƴ ǎƻΣ ǿŜΩǾŜ ƴƻǘ ƳƻƴŜǘƛǎŜŘ ƻǳǊ ǇƻǎƛǘƛƻƴΣ ŘŜǎǇƛǘŜ ƘŀǾƛƴƎ ŀ 
language advantage.  

ÅOur trade advantage is visible in Bhutan, Nepal and Sri Lanka (we 
rank number one), Nigeria and Kenya (we rank number two), Oman 
(we rank number three after UK and UAE). 



The Opportunity for India  

Å Increasingly, global publishers are looking to India due to the 
country's advantages of  

ïEnglish language,  

ïDigital and IT competence and  

ïBetter copyright protection environment. 

ÅGlobal publishers are eyeing India.  

ïBesides print, they are also looking at India as a market for their 
content. 

Å Therefore can India become an outsourcing hub for publishing 
services? 

Å The Indian book printer firms have an opportunity, but we need to 
think big and think collective. 



TWO-PRONGED STRATEGY FOR 
VISION 2017 



2-S Strategy to address the Domestic & Exports 
Opportunities 

Solutions 

ÅFrom Print to Solutions 

ÅPremium pricing 

ÅTie-in clients 
ïRelationships across the 

client's organisation 

ï!ƭƛƎƴ ǿƛǘƘ ŎƭƛŜƴǘΩǎ ǎǘǊŀǘŜƎƛŜǎ 

ïControl over content 

ÅHelps achieve scale 

Scale 

Å Execute Large Orders 

Å Invest in new Technology 

Å Invest in Automation 

Å Economies of Scale 

ÅGo aggressive in Marketing 

Å Source resources economically 

ïRaw Material 

ïEquipment 

ï Finance 

ïManpower 



SOLUTIONS 



From Print to Solutions 

ÅFrom Pre-press services to complete solutions 
ïIndia is fast becoming a hub for the outsourcing of 

publishing and printing services. 

ïIn the case of BPO services in publishing, analysts believe 
the value of the industry will be $1.2 billion (ϵ0.88 billion) 
in 2012. 

ïCurrently, India has a share of 60 percent of global 
publishing outsourcing.  

ïThe main areas of work are colour management, image 
editing, traditional typesetting services, and page layouts. 

Å Opportunity to migrate to offering complete solutions 



End-to-end publishing services solutions ς 
Domestic & Export Opportunity 

Å Content solutions 

ï Content Digitization  

ï Content Conversion  

ï Content Management 

ï E-books 

Å Pre press 

ï CTP & CTF systems 

Å Print solutions 

ï Print on demand and  Short run printing 

ï Web offset  / Sheet fed printing 

ï Post Press 

Å Fulfillment solutions 

ï Packing & Warehousing 

ï Third party logistics, Online tracking 

ï Web Store Front 


