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INDIA IN THE BOOK PRINTING
WORLD




Global Print Market
N. America, W. Europe & A§8®0% of Global Print Market

2006 2011 (Estimated)
REGION MARKET MARKET REGION MARKET MARKET
VALUE VALUE VALUE VALUE
(US$SMILLION) (%) (USSMILLION (%)

NORTH AMERICA 198,137 32.5 )

ASIA 217,004 30.0
WEST EUROPE 183,379 30.1 NORTH 214,515 9.8

AMERICA
ASIA 138,642 27.6 c

WEST EUROPE 205,903 28.6
LATIN AMERICA 31,198 51

LATIN AMERICA 44,448 6.2
EAST EUROPE 13,227 2.2

EAST EUROPE 20,022 2.8
AUSTRALIA 9,947 1.6 AUSTRALIA 10,678 15
MIDDLE EAST 3,406 0.6 MIDDLE EAST 5165 0.7
AFRICA 2.206 0.4 AFRICA 2954 0.4

TOTAL 720,690 100.0
TOTAL 609,809 100.0

SourcePiralnternational 2007




Indiag Fastest Growing Print Market Globally:

Increased Outsourcing trend

print markets, 2006-2011 et
SITh 5 'YX
million, current prices) 33
a
Growth Growth
Rank Country 2006 2005-06 2011 2006-11
. United States $182,000.7 2.8% $196,722.7 8.1%
2 Japan 84,976.0 -3.3% 88,363.7 4 0%
3 China 41,200.0 17.0% 65,934 .1 60.0%
4 Germany 38,794 .2 1.5% 43,3299 11.7%
5 UK 34,937.0 4.0% 39,030.6 11.7%
6 France 2329515 2.9% 26,7314 15.0%
7 Italy 23,096.3 2.6% 26,000.4 12.6%
8 Canada 16,136 .4 11.6% 17,792.2 10.3%
9 Spain 13,856.0 41% 16,074 4 16.0%
10 Brazil 12.552.2 18.5% 19,192.2 92.9% |
11 Mexico 122715 71% 16,5504 34.8%
12 India 12,131.0 7.8% 20,990.7 73.0%

Source: PRIMIR ‘World Wide Market for Print’ study by Pira International, 2007

\/ PRIMIR.
© PRIMIR-NPES

Note: appreciation of Canadian Dollar, Brazilian Real in 2006

GOSS | INTERNATIONAL




Overview of Indian Print & Publishing Sector...

Print Media and Book Publishing indus

(INR 279.5 bn) USS5.6bn

Print Media USS3.4bn US$2.2bn Publishing
(INR 169.5 bn) (INR 110 bn)

Academic Books Non — Academic
- (INR 79 bn) Books — (INR 31 bn)

Newspaper Magazines
- (INR 148 bn) - (INR 21.5 bn)

O  Indian economy - Current GDP size ~ USD 1 Trillion

O  GDP Breakup — Services: 65%; Agriculture: 19%; Manufacturing: 16%

O  Average GDP growth rate > 9% over the last few years; grew by ~6.7% in 2008-09 in the face of deep
recession in most other major global economies

O The Print media and Publishing Sector consists of newspaper, magazines and books

QO  The Print & Publishing industry is estimated to grow at a conservative CAGR ~ 10 % during 2009 - 13

O Newspapers constitute a dominant portion of the Print media segment ~ 85 %

3  Inthe publishing segment, Educational & academic Books constitute ~ 70 %

Source: D&B report,




...Overview of Indian Print & Publishing Sector

O Indiais the seventh largest country in terms of the number of books published
Q  Print Media segment:

. 64,000 newspapers registered with the Registrar of newspapers

. 70,000 new titles are published every year

= The organized sector in terms of volume occupies ~ 20 % of the market — y

B Highly fragmented
Q  Book Publishing segment:

. Educational Books
» ™40 % catered to by NCERT and SCERT
b Balance by Private players

. Non — Academic
» ™~ 28% of the Publishing market
” Key players — Penguin India, Harper Collins

India, Random House India, Prentice Hall, Rupa publications, Jaico Publishing House etc.
Source: D&B report




THE OPPORTUNITY




Domestic Opportunity

A India has a healthy consumption of books. The book
demand in India is propelled by

I The GDP growth,
I The reading habits of the burgeoning Indian middle class
I Increase In literacy rates and
I A young and knowledge hungry population.
A Publishers forecast that India will become the biggest

English language bodluying market in the world.
Today, it is the third largest after USA and UK.

A The good news is, India is poised on the cusp of a gre:
educational revolution.




Demographic Structure favors investment in
Education

2009

Age Group Education Group ST E:ﬁ?::i::
0-3 7.5 6.5%
4 -6 Pre-Primary 7.9 6.8%
7 - 11 Primary (I - V) 14.4 12.4%
12 - 14 Upper Primary (VI — VII) 8.5 7.3%
15 - 18 Secondary (IX — XII) 9.7 8.3%
19 - 24 Higher (XII +) 12.6 10.9%
0- 24 60.6 52.3%

Source: Indiademographics.com

ALYRAIFIQa LIRLMzIIaGA2Y Ay O0KS
constitutes 52% of the total population.

A ¢CKAa aK2g0l asSa U0KFO Y2Z2NB
population falls in the target market for providing
education and related services.




Domestic Opportunity

A The Indian books market, estimated to be $1.75bn in size, cal
be divided into two segments
i Text books ($1.2bn) and
I Supplementary books ($510m).

A However, private publishers have access to just 60% ($1bn) c
the market given the monopoly of state boards and NCERT 1i
95% of the school text book market.

A A large chunk of the schools are vernacular, and thus text
books used in these schools are in various regional language

||:| Regional O English|

100, 85 80

751

501 30

NI

15
251

Primary  Primary/ Sec Higher Sec PostHigher
(Std 1 to X) (Std Xi to XII) Sec




Global Opportunity

. Share of Educational publishing in the publishing industry

Professional (STM,

Acadenic, Legal)
Other 6% Educational
26% 8%

Magazines
16%

Directories/Y ellow
pages
8%

New spapers
36%

N "/, g
e ValueNotes Research

m The global publishing market In the Engllsh language was
approximately $270 b in 2008.

m The global educational publishing industry stood at
approximately USD 22 billion (8%) in 2008.




Export Opportunityc Are we missing the boat?

A China is investing heavily to become the largest book printers to the
world

A Even Thailand is home to a thriving publishing industry of 1,020
publishers and over 4,700.

A Indian print exports in 2009 were worth over $1.5 billion, estimates
for 2010 are that we could have topped $2 billion.

A9gSy 423 6SQOS y20 Y2YySUGA&ASR 2
language advantage.

A Our trade advantage is visible in Bhutan, Nepal and Sri Lanka (we

rank number one), Nigeria and Kenya (we rank number two), Omar
(we rank number three after UK and UAE).




The Opportunity for India

A Increasingly, global publishers are looking to India due to the
country's advantages of

I English language,

I Digital and IT competence and

I Better copyright protection environment.
A Global publishers are eyeing India.

I Besides print, they are also looking at India as a market for their
content.

A Therefore can India become an outsourcing hub for publishing
services?

A The Indian book printer firms have an opportunity, but we need to
think big and think collective.




TWGOPRONGED STRATEGY FOR
VISION 2017




2-S Strategy to address the Domestic & Export:

Opportunities
Solutions Scale
A From Print to Solutions A Execute Large Orders
A Premium pricing A Invest in new Technology

A Tiein clients A Invest in Automation
i Relationships across the A Economies of Scale
client's organisation A Go aggressive in Marketing

iV EATY GAUK Of AL EduRé resbirdbl dcordrmiSally

i Control over content i Raw Material
A Helps achieve scale i Equipment
I Finance
|

- Manpower




SOLUTIONS




From Print to Solutions

A From Prepress services to complete solutions

I India is fast becoming a hub for the outsourcing of
publishing and printing services.

I In the case of BPO services in publishing, analysts believe
the value of the industry will be $1.2 billioa0(88 billion)
in 2012.

I Currently, India has a share of 60 percent of global
publishing outsourcing.

I The main areas of work are colour management, image
editing, traditional typesetting services, and page layouts.

A Opportunity to migrate to offering complete solutions




Endto-end publishing services solutiogs
Domestic & Export Opportunity

A Content solutions
i Content Digitization
i Content Conversion
I Content Management
i Ebooks
A Pre press
I CTP & CTF systems
A Print solutions
I Print on demand and Short run printing
I Web offset / Sheet fed printing
I Post Press
A Fulfillment solutions
I Packing & Warehousing
I Third party logistics, Online tracking
I Web Store Front




